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EXPLOITATION
Exploitation i. a word that baa come

into general usage with the motion
picture b",iftll. But there is notbiaa
new about the idea.

Commercial merchaDdiaiq and 1IIUl­
ufacturing firm. have always exploited
their wares in many aad urioaa IlIaD­
ner.. The moet COIIIIDOII is the prac­
tice of the maadfactarer or di.tributor
of foodstUffs i. funaiUi. the rewl
merchaDt with wiD40w ... c:oaater
displays to advertise the manufactur­
er's ware•.

Store-kffpen are~ to haTe these
displays. They identi£7 the Itore u
one which handles trade-Illarked aDd
proven merchandise in addition to belp­
109 sales.

Big department store. also exploit
their merchandise in Yarioas manner•.
Their various window di.play. attract
attention from the pauer-by and al­
though the man in the .treet may not
be an immediate cu.tomer for the
material displayed, .till the impression
of quality remain. with him for a long
while.

The exhibitor can do this lame sort
of exploitation, "'inc the Short Subject
as a means. The Short Subject is a
vital part of your protrram and a part
much in favor and demaml by a
large percentage of the pabilc. Mpy
theatre-goer. repl'd the two-reel COID­
edy as the best item on the bill By
giving the accellOfiea on the two-reel
~ome~y ad~quate display, the U;hibitor
Identifies hIS hOUle aa one which al­
way. hal a good comedy on the bilJ­
and that alone is enough to .wiag maDy
admilSions into the box-oflice which.
otherwise would fO to the competing
hous~r remain In the pocket~bookof
the man on the .treet.

PARAGRAPHS
~For Your Program

Special' comedy attraction-AI St.
John and the Tuxedo cast in "Dyna­
mite Doggie"-A solid half-hour of fun.

• • •
You'll laugh till your .ides ache at

the four-legged dynamite bomb in
"Dynamite Doggie," the new Educa­
tional-Tuxedo Comedy.

• • •
Ever see a gall~ping dynamite bomb?

You'l see one in "Dyuamite Doerie,"
Al St. John'. late.t and funniest
EdUcational-Tuxedo Comedy.

• • •
Wait 'tillyou see "Dynamite DoaIie."

the new Educational-Tuxedo' Comedy
with AI St. Joho-YolI'1I .ee the fun­
niest comedy in month•.

• • •
A comedy that'. a real knockout. AI

St. John and a four.leaaed dynamite
bomb in "Dynamite Doarie." It's a
real scream I

WHO'S WHO

II. Electro Order No. 3619-B
1101' lIat (P'....) Order No. 361'-11

in
"Dynamite Doggie"

Al AL ST. JOHN
. His Girl... Christine Francis
Radio , upele"

Directed by Grover Jones

LAuGHs ARE THE THINGS THAT
COUNT MOST IN SCREEN COMEDY

Combination of Star and Story in "Dynamite
Doggie" Produces Many .

The things that count in every comedy are the number of laughs
in the picture.

"Dynamite Doggie" is full of laughs.
The next big thing is the star-his popularity and his following.
Al St. Jobn in "Dynamite'Doggie" is one of the leaders in the com-

edy field. His years of starring in Short Subjects have built for him
a host of admirers.

The story, or plot of a comedy, is important because the comedy
action hinges around the story.

The "p~t" of "Dynamite Doggie" is a devet one with a side­
splitting surprise finish which comes after two reels of fast action
and crackerjack comedy.

The combination of star and story produces laughs-and "Dynamite
Doggie" is crammed with them from start to finish.

The S~ -----~----~
AI is about as popular with his

sweetheart's family as au income tax
collector. Father thinks he is a false
alarm and the doe loves him 10 much
that he can't keep his teeth out of his
leg. So AI hu to do his courtiag on
the .Iy and keep a .harp lookout for
both Dad and th~ dog.

Dad's favorite suitor for bit daagh­
ter's hand is making fut proare­

-- with Dad-which doesu't please AI
any.

Al plans to elope with the girl but
again the dog, Radio, ba1Its him. Then

1',- girl tells bfm that if he will feea
the dog he will be his friend for life.

Al goes to the butcher-shop to buy
some meat for the doe and o-rerhears a
couple of blackhander. plottiag to blow
up the shop. AI steala one of the
bombs as he bas an idea.' When he
arrives at the airl's house he sets the
bomb for three o'clock, feeda it to the
dog wrapped u(> in a meat-ball

But the dog II now too friendly and
follows AI wbereft!' he goes. AI re­
alizes that' the bomb will blow them
both to pieces aM_tries ~very known
meth~ tc? shak~ the pup but the dog
outwits hUJt until AI gets on a bicycle
and outruns the galloping dynamite
hound.

Then AI calls for his girl on a motor­
cycle and they elope. They haven't
gone far when the dog shows up again
~d they try again to lose him, but
WIthout succe.s.

The couple jump on a boat just a.
it i. leavina, thinking to lose the dog
but he also jumps on the boat and aoea
along. A. the hands of the clock near
three o'clock the young couple are
scared stiff.

Then the boat starts to roll and the
~oa fetl .ea.ick. At 2:59~ he gets
nd 0 the bomb and the explosion that
immediately follows .howers tbe e1op­
~ couple with fish.
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AL ST. JOHN AND
FUNNY DOG STAR

IN NEW COMEDY

New Canine Comedian
in "Dynamite Docaie"

is Big Hit

DOG SHARES IN
COMEDY HONORS

Screen Technique Limits
.Number of Sueeaaful

FQm Funny Men
(.......... -..-~ "-7)

The stage numberl hundred. of the
funDy headliners, while' the leaden in
.creen comedies can be counted on the
fingerl of the hands. Perhaj)l the fol­
lowing statement bY' AI St. Joho, lead­
ing comedian with Educational-Tuxedo
Comediel and whote latelt two-reel
comedy, "Dynamite Dogsie" will be on
the bill at the Theatre
wiIJ throw some light on the mYltery.

"Stage comedians are more ntdDer­
Out than screen comediaDl for a num­
ber of reasons," sayl St. John. "Per­
haps the simplest one is that on the
stage an actor usel hil voice and can
use lines which are funny, or is able to
put over hil line. in a funny manner.
Then, too, he is aided by mutic, Ii.hts
and all the tricks of the lta,e. III
addition, a stage comedian can perfect
himself in his ~ or by obaerntiosa.

rop out the pact. which do not '10
over' and by a process of etimiaatidn
and subatitution build up an act that il
a big success. .

'In pictures the actor can make no
laughs by the use of his voice. His
comedy must be entirely pantomime
and plot; his voice is never heard. True,
camera tricks are used to get laughs
but the reat comedians -use ury few
of these.

"And then the scree~ actor dou DOt-------.;I4---'II
have the advantage of trying out his
material before an audience and mak-
ing eliminations and substitutions. He
must do his work with few rehearsals
and it must stand~e test of a thou­
sand different audiences.' The wonder
is not that there are so few screen
comedians: It is a wonder there are
any at aU."

(Pnpuoed u ........~ -,.)

One of the be.t trained dOtrs in
motion pictures-the bull dog with a
ring aboot bis eye-will be leen with
AI St. John in the new Eclucatioaal­
Tuxedo Comedy, "Dynamite Doggie"
which will be the comedy attraction
on the bill at the Theatre

The dog shares the honors of many
of the comedy acenea with St Jolla
himself. One of the funniest sequencel
of the picture win be an epilode where
the dog acts the part of a .easick trav­
eler. In addition to the dog, a big
cast wilJ support St. Jobn.

4L ST. JOHN
in a KeD4 &om

"DYHAIiITE DOGGIE"
~9f' Blectro Order No. 3620-E

For Kat (Free) Order No. 3620-11

STRONG CAST IN
ST. JOHN COMEDY

(Prepared u ..._ publicity It«)')

AI St. John bas selected a new lead­
ing lady to Jllay the leading role with

. him in "Dynamite Doggie," the
Educational-Tuxedo Comedy which will
be on the bill at the Theatre
............................ Sbe is Miss Christine
Francis, a Itunning brunette, who has
appeared in many of the other Tuxedo
Comedies with this well known and
acrobatic star.

In addition to St. John and Misa
Francisl George Davis and John Sin­
c:lair w.n atao have prominent part..
Mr. Davil, now a well known comedy
character man, was formerly a noted
circUi clown and acrobat. Mr. Sinc:lair
has appeared in many Tuxedo Comed­
ies aliO.

The main -support of St. John, how­
ever, will be "Pete," the canine ltar.
He will be remembered as the funny
bulldog with the ring about hil ri,ht
eye. The comedy was made under the
direction of Grover Jones.

JUST WHAT IS A
DYNAMITE HOUND7
(Newtpaper ....new for _ .fter abowlo..

of plctan) --J

Did you ever see a galloping dyna­
mite bomb?

AI St. John is preaentin, thi. situa­
tion in hit late.t Educational-Tuxedo
Comedy, "Dynamite Doggie" at the
.._........................... Theatre this week,
anel it it one of the funnielt comedy
ideal seen on the screen in a long
while.

St. J oho, in the comedy feeds a dog
a time-bomb with the explosion set for
three o'clock. Then he finds that the
pup hat taken qnite a likiag to him
and "on't leave him. Al triea aU kiad,
of tric:ka to escape the doS but the lov­
inr mutt still ltaYI with bim. A. the
hanel. of the clock draw near. three,
the cOmedy of the situation increases
until the climax of the picture is a
real laqhiq treat.

r <B for _ after ---.
01 >

Al St John, .upported by the fUD­
niat cIotr ia pietarC:l, it caulin. real
riota of laaahter at the •._ .
Theatre in hi. lateat Educational­
Tuxedo Comedy, "Dynamite Doggie."

Several .creen dolra are rnl actor.,
but thi. particular dog it a c:rackerjac:k
c:omedian as well. Not only i. he train­
ed 10 a nicety, but he .s positi\'dy ,
funny in both actions and appearance.

e hu a ring about one eye that is u'
funny as Chaplin'l mUitache, Lloyd
Hamilton's cap- and baggy pantl, or
Harold Lloyd I horn-rimmed Ipecta­
cles. It'l a part of hil individuahty.

-51. JOhn it one of the comedy leaders
and the combiaation of man and dog
has produced an exceptional1y good
comedy. The.tory enhances the work
of the two principals and the result
il a crackerjack.

5t Jobn it .een as a wooer in bad
ltancl1ng with his sweetheart's father
and father's dog. The pup puts his
teeth into AI at e\'ery opwrtunity, and
succeufully ruins aU of Ars elopement
plans. The girl tells Al to feed the dog
to gain his friendship and AI does-­
but he feeds him a time-bomb as an
added favor.

The dog takel a .liking to ~I-so
-much that he follows him everywhere

he goes. With the murderoUi bomb
ticking off the seconds, AI tries in vain
to outwit and outrun the pup, but the
dog .ticb to him like a .hadow.

1

.
r



AL

; . ~,

1\ weak-kneed salesman always has an·alibi.
Sometimes it is that his particular territory is a

~at;d ~De, or his customers are a hard bunch to get
alcmi witli ; other times it is because he is h~~dling
a '~ugh tine." ,
T~ real. honest-to-goodness salesman will take

the sJame line out over the same territory and come
baclpYith a {\Ill order book and report that business
is~, .

The weak-lrneed salesmart is one that is easily
licked,

..The, tOJAlOtcb man won't admit defeat but
keeps shooting away with every shot in his lockers.
H 'makes his proposition look so good that cus­
tomers and orders come to him easily.
..The good salesman remedies the situation by

concentrated effort and salesmanship; the poor one
" .,tea his' ener~ sitting around the hotel lobby.

The exhibitQr who mes "hard time .. is wutiDg
precious time and energy talkiDg bout them white
overlooking the very means on h 4 to maked'~r~
times good tUnes. . .,
Exhibito~uccessful ones-are all· salesniab.

They ve'a line to seU and a .huge lot dI prospects
to convince. Bemoaning the state" of the times and
the CODdition of business will re:medy n~itbei-:> Bitt
like the good salesman in other lines they can brittg
every argument they have to bear on their custom­
ers and make sales while less progressive exhibitors
are counting up their empty seats. ," .

The Short Subject on your biU is a'mighty effect­
ive sales argument. Advertise your Short Subj~cts.
Use them as extra inducements to your p.rosp~ctive

patrons. ,Like the successful salesmen, bring every
argument yoU' know into'your sales-talk and i.1) the
show-business, "sa~es-~alk" is advertising.

" ':CATCH~'

For Newspaper "Ads"
A comedy that's a "Wow"! .Al St. ) ohll in

"Dynamite Doggie." ,- ', .

• * •Al St. John and a crackerjack cast in two reels of
explosive comedy,' "Dyrtamite. Dogg~e." .'

• *..
Al St. John was never funnier than he is. in

"Dynamite Doggie."-Two -reel$ 1)£ side-splitting
comedy.

Two reels of the best comedy you ever saw-AI
St. John and the funniest dog in pictures in "Dyna­
.mite Doggie." a new Ed~eational-.Tuxedo Comedy.

• *". ,
Chased by a galloping dyn:rmlte bomb-=-Just 'one

of the funny .spots in "Dynamite .D~e," the two
reel side-spliUer with Al St. John.

• * •

• • •
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Hanel Colored SOdes .
Four Color One Sheets Foar Color Three Sheets

Duo'riat 11 x U Lobby Cards
(Eiaht Cards to Set)

BIaek aad WhIte 8 x 10 Photos
• '....... .(TeD Pb~ to Set)

On. QHaa NeW8paper PubHd:ty Cuts and Mats
.OM CoIum Star Cuts and Mats

ORe Colour, ODe 1Deh, New8papeI' "Ad" Cats
" aDd Mats

Two ODe ad 0IIe Halt IDcIa, Newspaper
,~ , "Ad" CaU ad .

'ftree CoIaUI, SlJ: Iaeh, "Ad" Cats and Mats
.I':' . (AU Katl 'Free)

ADd the~ Cooperatioll froa Year Exehange
(Cuts ,Dd mati mat be ordered by Dumber)

CIIG'-~WII~.~,.J) .

Ooe Coluam by ODe IlK:b "Ad" Cut
Poi BJectrp Order No. 3621-£

. For IIat (Pree) Order No. 3621-¥



RlfURB or COPYRIGHT DEPOSIrS

Dated at _.. _ _ .

( pt., 1112~OO)

Dear Sir:

deposite~ in the COP7Tight Ottiae 8Qd cluly r sistered tor copyright pro-

Register or COP71'iIhta.

I .Library ot COD8J"e•••
WashinatOD. D. C.

.~ AeR..~.fL.l9.2.5............ 19 .

tection, requests the return to him under the provisions ot seotions e9 and

!he undersigned claill8Dt ot COP71'1aht in the work herein DaMcl.

deposi ted in the Copyright Ottice on _ ~ - and registered

under·Class XXc., Q(JI.h ,:,.t-~U.......•
",~')O

It this r Quest can be~~&d'YOUare asked and authorized to send

the said copy or copl-e-s-t-o me at- the tollowing address : .

60 ot the Act ot March 4. 1909, Of one or both ot the cleposit8d copies or the

............................................................................................._ ;....•ntltl.d._..~.+.(t~ 1

.~.:e-+.,..lJ,.~) "";,, "'b~ ..~..~.+{"-~) .

.................................................................................................................................·:·· ····..··········..············ or

t 0 : _ ~ AI l>...~.N J. .

• t........................ :..............~:: ::::.I~~~..=::~=:~:I.::~r~. .
(Clai-ent or Copyrilht)(
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This document is from the Library of Congress 
“Motion Picture Copyright Descriptions Collection, 

1912-1977” 

Collections Summary:  

The Motion Picture Copyright Descriptions Collection, Class L and Class M, consists of forms, abstracts, 
plot summaries, dialogue and continuity scripts, press kits, publicity and other material, submitted for the 
purpose of enabling descriptive cataloging for motion picture photoplays registered with the United States 
Copyright Office under Class L and Class M from 1912-1977. 

Class L Finding Aid: 
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi020004

Class M Finding Aid: 
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi021002 
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